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Findings of the UHY Business Outlook Survey 2009

In early January 2009 UHY clients around the world were invited to participate in an online survey. The purpose of the survey is to assess the
general sentiment of businesses around the world

given the current economic climate and as the impact

of the credit crunch begins to take hold on many

economies. Headquarter locations
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The survey covers three areas:

e Confidence levels and business impact

e Compensating opportunities 20%
e Outlook for the future.
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Summary of findings

Respondents for the UHY Business Outlook survey 2009 come from a mix of business size, sector and location, however 75% are businesses
with turnovers of USD 25 million or less, 56% are based in Europe (Continental and East) with 44% from the rest of the world. Business
services, manufacturing and finance and insurance are the major sectors represented (30%, 20% and 14% respectively.) Given this respondent
profile, it is interesting that the survey findings present a ‘business as usual’ picture for many - the current economic situation is affecting their
business predominantly to only a moderate degree, however, some issues are expected to adversely affect them in the future. It is their medium
term plans for the future that are being put on hold, although many seem poised to take advantage of market opportunities that may arise due
to weakened competition or exceptional talent becoming available. The following points summarise the detailed findings:

Confidence levels and business impact

e Overall, respondents seem able to maintain current operations however their confidence in their ability to maintain their future plans for the
business is reduced. Therefore achieving revenue projections, maintaining current staff levels and funding capital expenditure and
acquisitions seems less likely this year

Compensating opportunities
e Over 60% of respondents see two key compensating opportunities for their businesses given the current economic climate: weakened
competition, and more easily available talent in the market place. In order to take advantage of these opportunities respondents are most

likely to develop and launch new products or services and/or increase sales, however their plans around acquisition or expansion are less
likely

Outlook for the future

e Respondents have split views as to when there will be economic improvement for their countries: 36% are optimistic and expect to see
improvement this year, however the majority (48%) do not expect to see improvements until 2010. 17% are more pessimistic and do not
expect improvement until 2011 or beyond

e Asseen previously throughout this survey, it is plans for expansion, on this occasion into emerging overseas markets, that are being
reconsidered with 31% of respondents rating an expectation to do less this year and only 11% saying they expect to do more.



Confidence levels and business impact

Overall, respondents seem to be able to maintain current operations however their confidence in their ability to maintain their future plans
for business is reduced, therefore achieving revenue projections, maintaining current staff levels, and funding capital expenditure and
acquisitions seems less likely this year

There is an even split between respondents (50/50) in response to the extent to which the current economic crisis has affected their
businesses. Of the 9 confidence measures considered it is surprising that 50% report no issue at the moment regarding access to operational
finance, borrowing (short or long term) or staff motivation, although 30 — 39% of these respondents believe these measures may present
issues for them in the future

Although many respondents do not seem to be adversely affected at present, confidence in forward planning has been adversely affected
with 75% reporting a high or moderate degree of affect. This level of uncertainty is expected to have a negative affect on respondents’
revenue projections with all but 6% confirming reductions in revenue forecasts

The other major impacts reported are reduced: budgets for capital investments with 50% of respondents reducing this year’s budget and
29% anticipating this may change in the future; staff levels for 47% of respondents and a further 30% expect levels may change in the future;
finance for acquisitions with 44% reporting difficulties now and 32% expect possible difficulties in the future.

To what extent is the current economic crisis presenting issues for your business?

OTo a high degree OTo a moderate degree Ot hasn't presented issues, but could in the future  ONot at all

Resulted in employees losing confidence and motivation | 6% | 27% [ 39% I 28% ]
Presented difficulties financing your day to day operations | 10% | 27% | 34% I 29% ]
Reducing your staff levels for 2009 | 11% | 36% | 30% I 23% ]

Reducing your budgeted capital investments for 2009 | 17% | 41% I 29% I 13% ]
Presenting difficulties in financing acquisitions | 20% | 24% I 32% | 24% ]

Increasing your long-term borrowing costs | 9% | 31% | 30% | 30% ]

Increasing your short-term borrowing costs | 10% | 29% | 31% | 31% ]

Reducing your 2009 revenue projections | 20% | 48% | 26% [ 6% |

Forward planning | 30% | 45% I 22% [3%]




Compensating opportunities

e Overall, more than 60% of respondents see two key compensating opportunities for their businesses given the current economic climate:
weakened competition, and more easily available talent in the market place. To take advantage of these market conditions respondents are
most likely to develop and launch new products or services and / or increase sales, however their plans around acquisition or expansion are
uncertain

e Interestingly given their view of weakened competition, many respondents (51%) regard new product or service development / launch as a
great / somewhat opportunity, combined with a view from 44% of respondents that there are opportunities to increase sales, both of which
are ways of taking advantage of the diminishing competitive landscape. Although given their confidence level responses, increased sales
are not necessarily expected to convert into increased revenues given the general view of reduced projections for 2009

e Acquisitions and expansion into other regions or countries are regarded by 39% and 33% of respondents respectively as presenting
opportunities, 61% and 67% seeing little or no opportunity, again reflecting the earlier reduced confidence in future planning for
respondents

e Few (28%) regard greater access to Government funding as an opportunity for them.

Are there any compensating opportunites?

O Great opportunity

OSomewhat of an opportunity  ONot very much of an opportunity O Not at all an opportunity

Expansion into other regions or countries | 6% | 27% | 35% | 32% |

Development and launch of new products and services 1% | 39% | 27% | 23% |

Greater access to Government funding [ 4% | 14%

33% | 49% |

More easily available talent in the market place 17% [ 47% | 26% | 11% |
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Outlook for the future

e Respondents have split views as to when there will be economic improvement for their countries: 36% are optimistic and expect to see
improvement this year, however the majority (48%) do not expect to see improvements until 2010. But 17% are more pessimistic and do not
expected improvement until 2011 and beyond

e  When asked about their strategic activities in four specific areas, 52 - 71% of respondents expect these activities to remain at current levels

e Given this general ‘laissez faire” approach 22% of respondents expect to increase their level of international trade and business in 2009
(perhaps to compensate for reduced domestic opportunities) however conversely 26% — 27% expect to do less

e Outsourcing and off-shoring plans are set to increase for 10% of respondents but reduce for 18%

e Asseen previously through the survey it is the plans for expansion, on this occasion into emerging overseas markets, that are being
reconsidered with 31% of respondents rating an expectation to do less this year and only 11% saying they expect to do more.

When do you believe the improvement in your
country's economy will occur for your sector?

305-5% 4%

OFirst half 2009
B Second half 2009
31% OFirst half 2010

OSecond half 2010 | What is your company's situation as it relates to the issues below?
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22% .
OFirst half 2011

‘ O Expect to do more OExpect to do less OSame level as 2008‘

O Second half 2011

What is your plan for outsourcing or offshoring (sending work = = S
26% M Later to lower cost countries) in 20097 0 l L5 I 1% l
What is your anticipated level of expansion into emerging T1% | 31% | 59% |
overseas markets?

What is your anticipated level of international trade in 2009? 22% | 26% | 52% |
Will you be doing more orzlgg;busmess internationally in 52% | 7% | 53% |




About UHY International

Established in 1986 and based in London, UK, UHY International is an association of independent audit, accounting and consulting firms with offices in over
211 major business centres in 72 countries. Over 7055 staff generated an aggregate income of US$667 million in 2008, ranking UHY International among the
top 25 international audit, accounting and consultancy networks (by revenue). Each member of UHY International is a legally separate and independent firm.
For further information on UHY International please go to www.uhy.com

UHY is a full member of the Forum of Firms, an association of international networks of accounting firms. For additional information on the Forum of Firms,
visit www.ifac.org/Forum of Firms

For more information on UHY International, please contact James Vrac, executive director, UHY International, Quadrant House, 17 Thomas More Street,
Thomas More Square, London E1IW 1YW, UK. Tel: +44 (0)20 7216 4612 2630, or email: j.vrac@uhy.com.



